You, Inc.: Investing in your writing business
By Kit Frazier

Most creative types don’t like to think about the business end of writing, but if you don’t give it at
least a little thought, you could be missing some terrific opportunities.

Think of your writing business as you would think of any other business—you’re going to need
tools to get the job done. I'm not talking about a computer or a fresh legal pad or note book, I'm
talking about the bricks and mortar of your business.

You’'re going to need staple writing books. The four books | don’t think you can live without are
Strunk & White’s The Elements of Style, Chicago Manual of Style, Dwight Swayne’s Scene and
Sequel, and Deb Dixon’s Goal Motivation and Conflict.

Other great books that are battered and dog-earred on my shelf include Word by Word by Anne
Lamott, The Hero’s Journey, by Chris Vogler, Writing Down the Bones by Natalie Goldberg, On
Writing, by Stephen King, What Every Body is Saying, by Joe Navarro, Word Menu by Stephen
Glazier and Story by Robert McKee. | have bazillion more books on my shelves, but these are the
ones that are tattered from use, overuse and sheer, unadulterated love.

While | shudder at buying books second-hand because authors don’t receive a dime of the
proceeds, | believe that any new writer worth his or her salt will buy each and every new addition
to said author’s list and backlist from traditional venues that do, in fact, pay authors, once these
new authors start trickling in some income.

In addition to books, you’re also need good, professional business cards. These should be brief
and clean, and should include your contact information (you'd be surprised how many flashy
business cards forget this important bit of information) and a web or blog address if you have one.

And don’t succumb to the urge to advertise every book you’ve ever written on the card. There will
be time for that later when agent/editor asks, “What else ya got?” If you have six stories parked
under your bed, agent/editor may wonder why you didn’t sell those manuscripts. Better to have
them requested than to offer them up as sacrifices to the gods of all things published.

You'll also need some good, professional Thank You notes. Use these each time you have any
type of audience with an agent or editor. A little courtesy goes a long way.
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